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Award Sample Forms 

and Applications
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Sample Letter:  Award Recipient
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Dear

Congratulations! You have been selected to receive the annual Chapter Service Award for the (name of ) Chapter.

The award is designed to honor the individual who has given his/her time and talent to the Chapter.  The President, Past President and the President-Elect (or Vice President) of each were asked to select the individual who best exemplified “The Unsung Hero” to receive well-deserved recognition.

This award will be presented at the National Conference in June.  We hope you will be there to accept it.

Thank you for your dedication and service to your MRA Chapter. Your participation in the MRA on both a local and national level is greatly appreciated. I look forward to presenting you with your award.

Sincerely,

(Name)
Volunteer Manager, Chapter Development 
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Each year, the Marketing Research Association recognizes one member from each of the 12 Chapters for outstanding volunteer service.  

The purpose of this award is to recognize a Chapter volunteer who has given outstanding support to the Chapter in the past year.  

Awards are presented during the Awards Luncheon at MRA’s Annual Conference to be held in _________________. Completed forms should be faxed to _________________at ____________________________by ______________.

	Recipient Information:

NAME (as it should appear on award): _____________________________________________________

COMPANY: __________________________________________________________________________

ADDRESS: __________________________________________________________________________

PHONE: (_____) ______ - __________     EMAIL: ___________________________________________

NAME OF SUPERVISOR/CO-WORKER CHAPTER CAN CONTACT IF NOMINEE IS CHOSEN: ____________________________________________________________________________________



	Criteria: Record information as it pertains to the past Board year, and previous years.

Describe volunteer efforts and support at the Chapter level (attach additional sheets if necessary):

_____________________________________________________________________________________

_____________________________________________________________________________________

_____________________________________________________________________________________

_____________________________________________________________________________________

_____________________________________________________________________________________

_____________________________________________________________________________________



	Additional information about this person (will be used during presentation): i.e. National MRA involvement, community service activities, involvement in other organizations etc..

_____________________________________________________________________________________

_____________________________________________________________________________________

_____________________________________________________________________________________

_____________________________________________________________________________________



	

	Submitted By:
	
	
	E-mail:
	

	Phone:
	
	
	Chapter:
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Each year the Marketing Research Association recognizes one of its 12 chapters for offering an outstanding educational event.

The purpose of this award is to recognize a Chapter who has provided an outstanding education event in the past year (June to June).   

Awards are presented at MRA’s Fall Conference.  

The Chapter’s nomination(s) should be faxed to ___________at ______________by ______.
	Recipient Information:

CHAPTER:_________________________________________________________________________

CHAPTER PRESIDENT: _______________________Email__________________________________

CHAPTER EVENT CHAIR: _____________________Email__________________________________

OTHERS INVOLVED IN COORDINATING THE EVENT: __________________________________________________________________________________

__________________________________________________________________________________



	Record information as it pertains to the recipient’s outstanding event offered.

Describe how the Chapter meets the award criteria (see awards description); use additional sheets if necessary:

__________________________________________________________________________________

__________________________________________________________________________________

__________________________________________________________________________________

__________________________________________________________________________________

__________________________________________________________________________________



	Submission must include event outline, promotional materials, and presentation materials to be considered.  

(We recommend having Speakers sign a speaker confirmation and release form; see template in Appendix IV).

	

	Submitted By:
	
	
	E-mail:
	

	Phone:
	
	
	Chapter:
	



Election Form

CHAPTER ELECTION RESULTS

	CHAPTER: 
	
	

	ELECTION YEAR: 
	From:
	
	To:
	
	

	



	
Mo./Day/Yr.

	
	
Mo./Day/Yr.
	

	
	
	

	Our new Officers and Directors are (please type or print; fill in where applicable):
	
	

	
	
	
	

	
	PRESIDENT:
	

	
	
	
	

	
	Name:
	
	

	
	
	
	

	
	Company:
	
	

	
	
	
	

	
	Address:
	
	

	
	
	
	

	
	City/State/Zip:
	
	

	
	
	
	

	
	Telephone:         
	(        )
	
	Fax:
	(        )
	

	
	
	
	

	
	E-mail Address:
	
	

	
	
	
	

	
	
	
	

	
	PRESIDENT-ELECT:
	

	
	
	
	

	
	Name:
	
	

	
	
	
	

	
	Company:
	
	

	
	
	
	

	
	Address:
	
	

	
	
	
	

	
	City/State/Zip:
	
	

	
	
	
	

	
	Telephone:         
	(        )
	
	Fax:
	(        )
	

	
	
	
	

	
	E-mail Address:
	
	

	
	
	
	

	
	
	
	

	
	VICE PRESIDENT:
	

	
	
	
	

	
	Name:
	
	

	
	
	
	

	
	Company
	
	

	
	
	
	

	
	Address:
	
	

	
	
	
	

	
	City/State/Zip:
	
	

	
	
	
	

	
	Telephone:        
	(        )
	
	Fax: 
	(        )
	

	
	
	
	

	
	E-mail Address:
	
	


	
	SECRETARY:
	

	
	
	
	

	
	Name:
	
	

	
	
	
	

	
	Company:
	
	

	
	
	
	

	
	Address:
	
	

	
	
	
	

	
	City/State/Zip:
	
	

	
	
	
	

	
	Telephone:         
	(        )
	
	Fax:
	(        )
	

	
	
	
	

	
	E-mail Address:
	
	

	
	
	
	

	
	
	
	

	
	TREASURER:
	

	
	
	
	

	
	Name:
	
	

	
	
	
	

	
	Company:
	
	

	
	
	
	

	
	Address:
	
	

	
	
	
	

	
	City/State/Zip:
	
	

	
	
	
	

	
	Telephone:         
	(        )
	
	Fax:
	(        )
	

	
	
	
	

	
	E-mail Address:
	
	

	
	
	
	

	
	
	
	

	
	DIRECTOR:
	

	
	
	
	

	
	Name:
	
	

	
	
	
	

	
	Company
	
	

	
	
	
	

	
	Address:
	
	

	
	
	
	

	
	City/State/Zip:
	
	

	
	
	
	

	
	Telephone:        
	(        )
	
	Fax: 
	(        )
	

	
	
	
	

	
	E-mail Address:
	
	


	
	
	
	

	
	DIRECTOR:
	

	
	
	
	

	
	Name:
	
	

	
	
	
	

	
	Company:
	
	

	
	
	
	

	
	Address:
	
	

	
	
	
	

	
	City/State/Zip:
	
	

	
	
	
	

	
	Telephone:         
	(        )
	
	Fax:
	(        )
	

	
	
	
	

	
	E-mail Address:
	
	

	
	
	
	

	
	
	
	

	
	DIRECTOR:
	

	
	
	
	

	
	Name:
	
	

	
	
	
	

	
	Company:
	
	

	
	
	
	

	
	Address:
	
	

	
	
	
	

	
	City/State/Zip:
	
	

	
	
	
	

	
	Telephone:         
	(        )
	
	Fax:
	(        )
	

	
	
	
	

	
	E-mail Address:
	
	

	
	
	
	

	
	
	
	

	
	DIRECTOR:
	

	
	
	
	

	
	Name:
	
	

	
	
	
	

	
	Company
	
	

	
	
	
	

	
	Address:
	
	

	
	
	
	

	
	City/State/Zip:
	
	

	
	
	
	

	
	Telephone:        
	(        )
	
	Fax: 
	(        )
	

	
	
	
	

	
	E-mail Address:
	
	


IMPORTANT:
RETURN WITHIN 2 WEEKS AFTER ELECTION OR BY MAY 31ST TO:



MRA HEADQUARTERS


110 National Drive 2nd Floor 


Glastonbury, CT 06033

Bylaw Template

CHAPTER BY-LAWS (MODEL)

ARTICLE I - NAME
Section 1. Name. The name of this organization shall be the Marketing Research Association, _____________________________Chapter, Inc., (hereinafter ” ________________________________ Chapter”), a not-for-profit corporation incorporated under the laws of the State of ___________________________. 

Section 2. Office Location. Chapter shall maintain an office within the State of ___________________________, and at such other places within or without the State of _________________________________ as the Board of Directors may determine from time to time.

ARTICLE II - PURPOSE
Section 1. Purpose. The purpose of __________________________________ Chapter shall be the same as those of the Marketing Research Association, Inc. (hereafter “MRA”), and as stated in the Articles of Incorporation of ___________

__________________ Chapter. As used in these by-laws, “marketing research” includes opinion and survey research.

ARTICLE III - MEMBERS
Section 1. Classification. 
Classification of membership shall be consistent with the National Bylaws.

Section 2. Admission. 

A person or company may become a member by: 

· submitting an application on a form prescribed by the Association and by 

· meeting all other qualifications set forth by the National Bylaws.

Section 3. Dues and Assessments.

Dues and Assessments shall be consistent with the National Bylaws.

Section 4. Suspension or Expulsion. Membership in the Chapter may be suspended or terminated for cause. Sufficient cause for such suspension or termination of membership shall be a violation of the By-laws or any rule or practice duly adopted by the Chapter or any other conduct prejudicial to the interests of the Chapter. Suspension or expulsion shall be by the affirmative vote of two-thirds of the Board of Directors at any regular or special meeting at which a quorum is present; provided, that a statement of the charges shall have been mailed by certified mail to the last recorded address of the member at least fifteen (15) days before final action is to be taken. This statement shall be accompanied by a notice of the time and place of the meeting of the Board of Directors at which the charge shall be considered and the member shall have the opportunity to appear in person and to present any defense to such charges before action is taken by the Board of Directors.

Section 5. Resignation. A member may withdraw from the Chapter by sending written notice of the resignation to the President which shall be effective upon receipt after fulfilling all obligations to the Chapter.

Section 6. Chapter Units. The Board of Directors may establish administrative and geographic classifications from time to time as the Board of Directors determines necessary in furthering the purposes of the Chapter.

ARTICLE IV - VOTING
Section 1. Voting. Individual (and Company) members in good standing are entitled to vote on matters presented for a vote of the membership. A majority vote of the members in good standing entitled to vote present in person or proxy shall be sufficient to act.

Section 2. Mail Ballot. The Board of Directors may direct that a membership vote be undertaken by mail ballot. A mail ballot shall require that mailed ballots be received by the Chapter office within fourteen days from date of first mailing to be valid, and that a least (a majority - or some lesser percent) of the members eligible to vote have returned their ballots.

Section 3. Proxy Voting. Proxy voting is permitted, subject to such uniform procedures and rules as the Board of Directors may establish.

ARTICLE V - MEETINGS
Section 1. Annual Meeting. The Board of Directors shall determine the date and location of the Annual Meeting of the Membership, within or without the State of _______________. The members shall be given written notice of the Annual Meeting not less than thirty days in advance.

Section 2. Special Meetings. Special meetings of the membership, or classes thereof, may be called by the President, or by a majority of the Board of Directors, or by ________ percent of members in good standing entitled to vote. The members shall be given written notice of a special meeting not less than fourteen days in advance. The notice of a special meeting shall state the business to be transacted at the meeting.

Section 3. Quorum. Fifteen percent of members in good standing entitled to vote shall constitute a quorum at any meeting of the ______________ Chapter.

ARTICLE VI - BOARD OF DIRECTORS

Section 1. Composition. The Board of Directors shall consist of the officers and ___ (insert number) directors at large ________ (or insert other titles).

Section 2. Powers. The Board of Directors shall have supervision, control and direction of the affairs of the Chapter, shall determine its policies or changes within the limits of these by-laws, shall actively prosecute the Chapter’s purposes, and shall have discretion in the disbursement of its funds. The Board of Directors shall adopt such rules and procedures for the conduct of its business and the business of the Chapter as the Board deems advisable, and may appoint such agents as it considers necessary.

Section 3. Qualifications.
a.  Any voting member of the Chapter in good standing for at least one year shall be eligible for election as a Director.
b.  A member shall not be a candidate for the Board of Directors or for office if his/her election would result in more than two (2) representatives of the same company serving as Directors or Officers at the same time.
Section 4. Term of Office. Directors at Large shall hold office for one year(s) [longer terms may be used] or until their successors are elected, and their term of office shall begin at the conclusion of the Annual Meeting at which they are elected. [Other periods may be used.]

Section 5. Meetings.
a.  The Board of Directors of the Chapter shall meet at such times as it may determine, but not less than _____ times each year.
b.  Special Meetings of the Board of Directors may be called by the President or not less than three directors upon notice to members of the Board at least seven (7) days before the  meeting date.
c.  A majority of the Board membership shall constitute a quorum. In the absence of the President and the Vice President, the quorum present may choose a Chairman for the meeting. If a quorum is not present, a lesser number may adjourn the meeting to a day not more than ten (10) days later.
d.  Each member of the Board shall have one vote and in case of a tie vote, the President or person presiding shall have an additional vote.
e.  The Board of Directors may meet by telephone conference so long as each director may hear the other directors participating in the conference call.
f.  Any action required or permitted to be taken by the Board of Directors may be taken without a meeting if all members of the Board consent in writing to the adoption of a resolution authorizing the action. The resolution and the written consents thereto by the members of the Board shall be filed with the minutes of the proceedings of the Board.
Section 6. Vacancies. Whenever any vacancy occurs in the Board of Directors, it shall be filled by a majority vote of the remaining members of the Board. The person so elected shall hold office until a successor is elected at the next election.

Section 7. Removal. A member of the Board may be removed for good cause by two-thirds vote of the Board Members present at a special meeting called specifically for that purpose.

ARTICLE VII - OFFICERS

Section 1. Officers. The officers of this Chapter shall be a President, [President-Elect], [Vice President], Secretary, Treasurer, and [Immediate Past President]

Section 2. Qualifications. Any member in good standing for at least one year shall be eligible for election to any office.

Section 3. Term of Office. Officers shall hold office for one year and until the successors are elected and qualified. Officers shall take their offices [at the conclusion of the Annual Meeting at which they are elected - or some other date - optional].

Section 4. Duties of the President. The President shall preside at all meetings of the Board of Directors and all membership meetings,  shall be the chief executive officer of the Chapter, and shall be responsible for the conduct of the Chapter’s affair, subject, however, to the approval of the Board of Directors and the by-laws of the Chapter. The President shall assign duties and responsibilities to the officers, and shall appoint the committees set forth in these By-laws or that the president may from time to time consider necessary, designating the chairman of each committee. (Optional - The President shall make an annual report to the Chapter at its Annual Meeting regarding the status of the Chapter, containing such suggestions and recommendations as are deemed proper.)

Section 5. Duties of the President-Elect. The duties of the President-Elect shall be those which the President or the Board of Directors shall assign. The President-Elect shall assume the duties of the President in case of the President’s resignation, absence, or inability to act. The President-Elect shall succeed to the office of the presidency upon the expiration of the President’s term of office.

Section 6. Duties of the Vice President.  The Vice President shall assist the President in the performance of Chapter activities as assigned by the President or Board of Directors.

Section 7. Duties of the Secretary. The Secretary shall be the custodian of all records, excluding financial records, of the Chapter and shall keep minutes of the meetings of the membership and of the Board of Directors. The Secretary shall prepare and serve all notices of meetings of the Board of Directors and of the Chapter, and shall perform such other duties as the President or Board of Directors may assign.

Section 8. Duties of the Treasurer. The Treasurer shall keep a complete and accurate account of all receipts and disbursements by the Chapter and shall deposit monies belonging to the Chapter’s bank accounts. The Treasurer shall direct the preparation of the Chapter’s annual budget and, alone or with any person designated by the Board, shall disburse the funds of the Chapter upon order of the Board of Directors. At each Annual Meeting of the Chapter and at such other times as the Board of Directors may instruct, the Treasurer, on behalf of the Chapter Board, shall render a statement of the financial condition of the Chapter .

Section 9. Duties of the Immediate Past President.  The Immediate Past President shall perform such duties as may be assigned by the Board of Directors.

Section 10. Removal. An Officer may be removed for good cause by a two-thirds vote of the Board Members present at a special meeting called specifically for that purpose.

Section 11. Vacancies. Vacancies in any office shall be filled for the remaining portion of the term by a majority vote of the Board of Directors at its next regular meeting or at a special meeting called for that purpose.

ARTICLE VIII - COMMITTEES
Section 1. Standing Committees. The Standing Committees of the Chapter  shall be the:

a.  Executive Committee, consisting of the officers of the  [Optional - or others]. The Executive Committee may exercise the powers of the Board of Directors when the Board is not in session, reporting to the Board at its next meeting any actions taken. The Executive Committee shall meet at the call of the President or on the written request of any three members, at such time and place as designated by the President.
b.  Nominating Committee, as provided in Article IX.
ARTICLE IX - NOMINATIONS AND ELECTIONS
Section 1. Appointment. The President, subject to the approval of the Board of Directors, shall appoint a Nominating Chairperson who shall form a Committee.

Section 2. Notification. The Nominating Committee shall be published to the members of the Chapter not less than [optional language to be inserted.]  The Nominating Committee shall solicit recommendations for officer and director candidates, and recommend a slate of candidates to the member at the Annual Meeting. (Optional - other provisions may be used.)

Section 3. Procedures. The procedures governing the operations of the Nominating Committee shall be established by the Board of Directors.

Section 4. Nominations. The Nominating Committee shall report its recommendations to the members eligible to vote. Additional nominations may be made by members eligible to vote.

Section 5. Contested Elections. The Board of Directors shall adopt and publish procedures to govern contested elections.

Section 6. Plurality. The person receiving a plurality of the votes cast shall be declared the winner for each position.

ARTICLE X - FINANCIAL MATTERS

Section 1. Fiscal Year. The Fiscal year of the Chapter shall be _____________.

Section 2. Bonding. Any person entrusted with the handling of funds or property of the Chapter shall, at the discretion of the Board of Directors, furnish at the expense of the fidelity bond approved by the Board of Directors in such sum as the Board of Directors shall prescribe.

Section 3. Audit. The Chapter may, at the discretion of the Board of Directors, have its financial records audited annually.

Section 4. Compensation. Elected officers and directors shall not receive a salary for performance of their duties, but may be reimbursed for their expenses. Officers and directors performing services on behalf of the Chapter in addition to their duties as officers and directors may be compensated for such services, subject to disclosure to and approval by the Board of Directors.

ARTICLE XI - RELATIONS WITH MARKETING RESEARCH ASSOCIATION
Section 1. Bylaws. The Bylaws of ____________________  may not be contrary to those of the Marketing Research Association. Should any provision of the  of ______________  need interpretation or construction, it shall be so established in a manner consistent with the provisions and intent of the Marketing Research Association’s as determined by the Board of Directors of the Marketing Research Association.

Section 2. Limitation. ______________________________  may not bind, contract for or take any position on behalf of the Marketing Research Association without the express approval of the President of Board of Directors of the Marketing Research Association.

Section 3. Policies. ​​​​​​​​​​​​​​​​​​​​​​_________________________  shall follows the policies and procedures of the Marketing Research Association, including, but not limited to the antitrust directives of the Marketing Research Association, and shall provide timely notice to the Executive Director of the Marketing Research Association of activities undertaken by the Chapter.

ARTICLE XII - MISCELLANEOUS PROVISIONS
Section 1. Power to Indemnify. ______________________________  shall have the power to indemnify any person who is or was a director, officer, committee member, employee or agent of ________________  to the full extent permitted by law.

Section 2. Liability Insurance. ________________________  may purchase and maintain insurance on behalf of any person who is or was a director, officer, committee member, employee or agent of _________________ ____________________ against any liability asserted against him or her and incurred by him or her in any such capacity, or arising out of his or her status as such, whether or not _________________________________  would have the power to indemnify him or her against such liability.

Section 3. Use of Funds and Dissolution. ________________________  shall use its funds only to accomplish the objectives and purposes specified in these, and no part of its funds shall inure, or be distributed to the member of _________________________ . On dissolution of _______________________ , any funds remaining shall be distributed to the MRA National organization.

ARTICLE XIII - AMENDMENTS
These By-laws may be amended or repealed in whole or in party by a two-thirds (2/3) vote of the members voting in person or by proxy at the annual meeting or special membership meeting, or by mail in accordance with the provisions in Article IV, Section 2.

[Bracketed] areas are optional.


Programming Sample Letters/Forms


Sample Letter 


Call For Papers used by MRA for the June, 2000 Annual Conference.  (It outlines the steps necessary to submit a proposal as well as details of this conference’s focus.)

Call for Papers

[Event]

We are currently developing the business program for the MRA [YEAR] Annual Conference and welcome written proposals for Conference presentations. We expect over [700] marketing research practitioners to attend the Conference including data collectors, research companies, research users and suppliers to the industry. 

The ability to leverage change is the coin of the future. Successful individuals and profitable organizations will be those who can best adopt new technologies and adapt to new ways of doing business. In [YEAR], MRA wants to put [CONFERENCE TAG]. We are seeking sessions that will provide new techniques, exchange practical, relevant information and act as a forum for problem solving in these areas: Marketing Basics; Planning the Research Process; Research Design; Sampling; Data Collection Methods; Measurement Instruments; Data Collection Skills; Data Analysis; Communicating Research Results; Research Management.

Join industry leaders and share your expertise with others. Presenters gain national visibility, recognition and increased knowledge from the experience. The submission of proposals is not limited to MRA members. Although we have a wealth of talented and knowledgeable researchers, we welcome other individuals with expertise to share. If you know anyone who can speak on a topic of interest to MRA members, please let them know about this opportunity. 

Once submitted, proposals will be evaluated by the Conference Program Task Force for overall quality, relevance, well-defined focus and practical applications of material. Sessions are 1¼ hours long. The deadline for submission is [DATE] and final selections will be made by the Task Force in January. Submissions constituting sales pitches for products or services will not be considered for presentation.

Proposals should include:

1. Speaker(s) name, company, address, phone and fax numbers, email

2. A summary of the presentation with a working title

3. Learner outcomes (3-5) that participant’s can expect from the session 

4. A brief one paragraph description which could be used for promotional material

5. A brief (50-75 word maximum) speaker biography

Speakers who are selected will be required to provide handouts for distribution at the conference. No direct compensation is awarded for speaking engagements although full or partial conference registration will be provided based on the type of session presented.

Send your proposal by (insert date) to:

Volunteer Name

Phone Number

Address

Sample Form:  Speaker Session Requirements/Needs


Event Name

Event Date

Event Location

Speaker: _________________________________

Room Set-Up
[  ]  Classroom Style (with tables)
[  ]  Theater Style (with tables) 
 [  ] other______

[  ]  Podium



[  ]  Front Table


[  ]  Riser

Audio-Visual Requirements
[  ]  35mm carousel projector, with remote & screen

[  ]  Extra carousel

[  ]  Overhead projector and screen

[  ] Acetate roll  [  ]  Acetate sheets  [  ]  Will supply own transparencies

[  ]  Pointer

[  ]  Flip chart, easel, assorted markers

[  ]  Microphone:  



[  ]  Hand-held

[  ]  Lavaliere or Clip-on
[  ] Wired
[  ]  Wireless

[  ]  Video playback unit (with appropriate size monitor)

[  ]  VHS

[  ]  3/4 "


[  ]  1/2 "

[  ]  Other:  Please specify                                                                                                                                       

Handouts

[  ]  I plan to have handouts for the session participants. We strongly recommend you provide handouts - supplements to your presentation, copies of slides or a copy of your text.

[  ] I do not plan to have handouts for the session participants.
PLEASE NOTE: If you provide a copy of your handouts to Debbie Midford at MRA Headquarters by May 1, she will make and bring copies for your session. After May 1, 1997, you are responsible for making and bringing your own copies. Please call to determine the appropriate quantity.

Other Requirements (Specify):                                                                                   
Please complete and return by (insert date)

Volunteer Name

Phone Number

Email

Address

Sample Form:  Speaker Confirmation and Release


Event Name

Event Date

Event Location
Speaker Confirmation and Release Form

I, ________________________ [full name] at ___________________________

________________________________________________________ [address] 

agree to speak at the [insert event] to be held [insert Date] at the [insert location].

I understand and agree to abide by the MRA rule not to allow the obvious solicitation of a speaker's services or products. I also understand that MRA does permit the presence of brochures and/or handouts advertising the speaker's services or products in the session room and the speaker's option to briefly draw attention to that presence at the end of the session. I also understand that any of my books, tapes or publications are allowed to be sold only at the MRA book store during the conference and only if advance arrangements are made.

I hereby irrevocably grant to the Marketing Research Association, the right to record, in both audio and video form, my presentation at the conference, and to use the recording, as well as any written materials, as it sees fit without any limitations or obligations as to royalties, fees, licensing, copyright, transfer of licensing, or any other terms and conditions. Such use may include sale and inclusion in a compilation. I further represent that I have the authority to execute this release.

I release MRA, and those acting on its behalf from any claims or liability of any kind arising out of or in connection with my presentation and participation in the Program, and I release all claims for payment for audio tapes, video tapes and/or any other materials prepared and/or distributed and/or marketed by MRA involving, concerning or with respect to my presentation and participation in the Program.

I irrevocably grant, assign and transfer to MRA all of my rights, title and interest in the Program, including but not limited to copyright and ownership thereof, and all rights subsumed hereunder, under copyright laws of the United States and all foreign countries, and I retain no rights of any sort in the Program.

___________________________                                  _______________________

Signature








Date

Please complete and return by [insert date]

Volunteer Name

Phone Number

Address

Email

Sample Letter:  Speaker Information/Needs Request


Date

«FIRST» «LAST»
«COMPANY»
«STREET»
«CITY», «STATE» «ZIP»
Dear «FIRST»,

Thank you again for agreeing to speak at our [insert event] being held [insert date] at the [insert location]. We are looking forward to your presentation. I am enclosing a copy of our brochure describing the entire program and related events.

I am attaching a special registration form and a session requirement form for you to complete. I also still need to have you submit:

· 50-75 word biography

· black and white picture

· speaker agreement form (sent previously)

We need this material to finalize details and create the program guide so please provide all information and forms by [insert date].

We want to remind you to provide handouts for your session: copies of your slides, your written presentation or other supporting material. We will be happy to make copies for you if you send us an original by [insert date]. If you can not meet this deadline, we will provide you with a cover sheet and you should plan to bring 100 copies to your session.

If you have any questions, please contact [insert volunteer’s name].

Sincerely,

Volunteer Name

Sample Letter:  Final Session Information for Spreaker


Date
«FIRST» «LAST»
«COMPANY»
«STREET»
«CITY», «STATE» «ZIP»
Dear «FIRST»,

The final preparations are underway to welcome [insert amount] marketing research professionals to the [insert event and location]. Your session will play an integral role in the overall success of our program.

The registration desk opens at [insert time and date] and will be open throughout the conference. When you arrive, please check in with us. We will have your name badge and other registration material available. 

Your session on «DAYTIME» is scheduled to run for [insert time] in «ROOM». We encourage you to leave time for questions from the audience. «CONTACT» from the Program Task Force will be introducing you. You will also be assigned a session assistant who will distribute evaluations and handouts, check out the audio visual equipment and help you with anything else you need for the session. They will help you get the program started on time and we ask your assistance to stay on schedule.

Please let me know if you need any further information. I will be at the [insert location and date]. If you need to contact me, you can call the main hotel number [insert hotel number] and leave me a voice mail. 

I'm looking forward to seeing you in [insert location]!

Sincerely,

Volunteer Name
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Sample Member Needs Assessment

	Chapter logo/Name
	Member Needs Assessment Study


Thank you for participating in the MRA Member Needs Assessment. The goal for this survey is to identify what MRA should be providing in the areas of information and personal and professional development. The survey should take less than 15 minutes to complete. 

1. Are you currently a member of MRA: have you or has your company paid dues within the past year?

( Yes




( No



If you are not currently a member, we are still interested in your input. (Skip to Q. 3)

2. OVERALL:

A. How SATISFIED are you with Marketing Research Association?

Very






       Not at all

(

(

(

(

(
B. How do you rate the VALUE of your MRA membership?

Excellent 







Poor

(

(

(

(

(
3. Of the following MRA-provided services, please rank the top five in the order of their importance to you, with 1 being LEAST important and 5 being MOST important.

[   ] NETWORKING opportunities

[   ]
INFORMATION about what’s happening in and to the profession

[   ]
EDUCATION/TRAINING in marketing research and/or business skills

[   ]
ADVOCACY for members’ interests related to government regulation and respondent cooperation 

[   ] BLUE BOOK listing and advertising

[   ] Other (Specify)________________________

4. Of the following CHAPTER benefits, please rank the top five in the order of their importance to you, with 1 being LEAST important and 5 being MOST important. 

[   ] Networking

[   ] Education programs

[   ] Newsletter

[   ] Membership roster/directory

[   ] Web site

[   ] Other (Specify)______________________

5. MRA strives to serve the profession and its members by providing relevant information and professional development opportunities in marketing research. How would you rate MRA as a:

A.
source and resource of relevant profession information, tools, and business-to-business services.
Excellent 







Poor

(

(

(

(

(
B. provider of high-quality, world-class skill enhancement opportunities.

Excellent 







Poor

(

(

(

(

(
6. MRA serves its members through a variety or programs and services. Please indicate if you are aware of, have used, and found useful these MRA offerings:

	
	Aware 
	If yes, aware:

Have used? 
	If yes, used:

Very useful      Not useful 

	National conferences (Annual, Fall Education)
	( yes   ( no
	( yes   ( no
	(       (     (      (      (

	Technology Forum exhibit hall (at Fall Education Conference)
	( yes   ( no
	( yes   ( no
	(       (     (      (      (

	Chapter Meetings/Joint chapter conferences
	( yes   ( no
	( yes   ( no
	(       (     (      (      (

	MRA Educational Publications (e.g., Guidelines, Glossary of Terms)
	( yes   ( no
	( yes   ( no
	(       (     (      (      (

	Webcasts of conference sessions
	( yes   ( no
	( yes   ( no
	(       (     (      (      (

	Video Training Programs (e.g., The Professional Interviewer)
	( yes   ( no
	( yes   ( no
	(       (     (      (      (

	MRA Website
	( yes   ( no
	( yes   ( no
	(       (     (      (      (

	Blue Book Research Services Directory
	( yes   ( no
	( yes   ( no
	(       (     (      (      (

	Blue Book Online Web site
	( yes   ( no
	( yes   ( no
	(       (     (      (      (

	Principles of Marketing Research distance learning course
	( yes   ( no
	( yes   ( no
	(       (     (      (      (

	ASPIRE sponsorship program
	( yes   ( no
	( yes   ( no
	(       (     (      (      (

	Alert! monthly print newsletter
	( yes   ( no
	( yes   ( no
	(       (     (      (      (

	The Connector membership directory/roster
	( yes   ( no
	( yes   ( no
	(       (     (      (      (

	Bi-monthly e-mail newsletter
	( yes   ( no
	( yes   ( no
	(       (     (      (      (


One of MRA’s goals is to provide opportunities for marketing research skill enhancement. Please note how useful it would be to have training programs or materials for you or your staff in the following 21 topic areas. 

	Topics
	Very useful                Not useful                

	Determining the costs of marketing research studies 
	(         (       (        (        (

	Creating a research proposal
	(         (       (        (        (

	Defining research objectives
	(         (       (        (        (

	Primary and secondary research sources
	(         (       (        (        (

	Research reliability and validity
	(         (       (        (        (

	
Selecting research designs for research objectives
	(         (       (        (        (

	Sampling methodology
	(         (       (        (        (

	Qualitative research techniques
	(         (       (        (        (

	Quantitative research techniques
	(         (       (        (        (

	Measurement scales, ratings and rankings
	(         (       (        (        (

	Interviewing procedures and techniques
	(         (       (        (        (

	Conjoint analysis
	(         (       (        (        (

	Statistics
	(         (       (        (        (

	Development of actionable, business-oriented recommendations
	(         (       (        (        (

	Writing effective reports
	(         (       (        (        (

	Effective client and/or supplier management 
	(         (       (        (        (

	Controlling a research project and building a budget
	(         (       (        (        (

	Sources of error in the research process
	(         (       (        (        (

	Developing a business or marketing plan
	(         (       (        (        (

	Staffing issues (e.g., hiring, motivating)
	(         (       (        (        (

	Purchase and application of technology
	(         (       (        (        (


7. If training in qualitative research is useful to you, please identify the specific topics: 

9. Programs/materials can be targeted to different experience levels:

I   Fundamentals – Provides basic information on which to build

II  Experienced – Expands on basic knowledge of and/or familiarity with practical applications

III Advanced – Builds on a solid foundation and experience

For the applicable topics noted above as being useful to you (rating of 4 or 5), please indicate the experience level that training programs/materials should be targeted for you or your staff (select all that apply).

	Topics
	Experience Level

	Defining research objectives
	( I      ( II      ( III

	Primary and secondary research sources
	( I      ( II      ( III

	Research reliability and validity
	( I      ( II      ( III

	Selecting research designs for research objectives
	( I      ( II      ( III

	Sampling methodology
	( I      ( II      ( III

	Qualitative research techniques
	( I      ( II      ( III

	Quantitative research techniques
	( I      ( II      ( III

	Measurement scales, ratings and rankings
	( I      ( II      ( III

	Interviewing procedures and techniques
	( I      ( II      ( III

	Conjoint analysis
	( I      ( II      ( III

	Statistics
	( I      ( II      ( III

	Writing effective reports
	( I      ( II      ( III

	Purchase and application of technology
	( I      ( II      ( III


10. Education and training can be delivered using a variety of vehicles. Please note how interested you are in purchasing training programs and materials offered by:

	Delivery Vehicle
	Very interested         Not interested         

	In-person conferences, seminars, chapter meetings or tutorials
	(          (        (         (         (

	Live or recorded Web Broadcast 
	(          (        (         (         (

	CD ROM 
	(          (        (         (         (

	Written Manuals/Publications
	(          (        (         (         (

	Live or taped audio-conference
	(          (        (         (         (

	Videotape
	(          (        (         (         (

	Web-based independent study
	(          (        (         (         (

	Other*
	(          (        (         (         (


    *If “Other” indicated above, please specify: _________________________________________________

11. Tutorials are in-person educational programs on specific topics lasting from 2-4 hours in a classroom setting. They may be offered as part of another MRA program (national conference or chapter event) or as a stand-alone program. Registration fees are considerably lower than conferences since the programs are shorter. 

A.  How likely would you be to attend a tutorial offered:

	
	Very likely                         Not likely                   

	In conjunction with national conferences
	(          (        (         (         (

	In conjunction with chapter meetings
	(          (        (         (         (

	As a stand-alone program with no overnight travel
	(          (        (         (         (

	As a stand-alone program with overnight travel
	(          (        (         (         (


B. What specific topics would interest you to attend an MRA tutorial program?

12. Another of MRA’s goals is to provide indispensable information, knowledge and insight to our members and the research community. Please note how useful it would be to have information available for you or your staff in the following 15 topic areas.

	Topic
	Very useful          Not useful

	Profession statistics (e.g., total marketing research revenues, top research firms)
	(         (       (        (        (

	Respondent demographic information
	(         (       (        (        (

	Usage and behavior incidence (e.g., % who use xyz product or who do abc activity)
	(         (       (        (        (

	Standard job descriptions for the marketing research profession
	(         (       (        (        (

	News & events of the marketing research profession
	(         (       (        (        (

	Future trends in research
	(         (       (        (        (

	Software information (e.g., how to evaluate software, side by side feature comparisons)
	(         (       (        (        (

	Research Calculators--Sample size, confidence level, etc .
	(         (       (        (        (

	Internet research
	(         (       (        (        (

	How to promote and manage your business
	(         (       (        (        (

	MRA standard letters & model business agreements
	(         (       (        (        (


	Information on how to get your research business online
	(         (       (        (        (

	Research  terms and definitions
	(         (       (        (        (

	Respondent cooperation rates & issues
	(         (       (        (        (

	Legislation affecting the opinion & marketing research profession
	(         (       (        (        (


13. Information can be can be delivered using a variety of vehicles. Please note how interested you are having information provided by:

	
	Very interested           Not interested          

	Alert! monthly print newsletter
	(          (        (         (         (

	MRA Web site
	(          (        (         (         (

	Online forums/chat rooms
	(          (        (         (         (

	E-mail newsletters &  List Serves
	(          (        (         (         (

	CDs/DVD 
	(          (        (         (         (

	Other*
	(          (        (         (         (


   *If “Other” indicated above, please specify: ____________________________________________

14. What other information or education topics or services do you want MRA to offer that have not been listed?

15. Are you interested in having access to an online version of MRA’s monthly Alert! newsletter (select one):

[   ] instead of the print version         [   ] in addition to the print version         [   ] not interested in online version

16.  About how often do you visit the MRA Web site?

(  More than once a day

(  Once a day

(  2 to 3  times a week

(  4 to 6  times a week

(  Once a week

(  2 to 3  times a month

(  Once a month

(   Less than once a month

(   Have not visited 

17. Are you willing to purchase MRA-offered products and services from its secured Web site?

(
Yes


(
No
18. To which other research organizations do you currently belong (check all that apply)?
(
Council for Marketing & Opinion Research (CMOR)

(
Council of American Survey Research Organizations (CASRO)

(
Qualitative Research Consultants Association (QRCA)

(
American Marketing Association (AMA)

(
European Society for Opinion and Marketing Research (ESOMAR)

(
Interactive Marketing Research Organization (IMRO)

(
American Association of Public Opinion Research (AAPOR)

· Advertising Research Foundation (ARF)

· Professional Marketing Research Society (PMRS)

(
Other (specify): _____________________

(
Other (specify): _____________________

(
Other (specify): _____________________

(
None

19. How long have you been in the marketing research profession?

(
Less than 2 years     (2 – 5 years    ( 6 – 10 years
(11 – 15  years       ( Over 15 years

20. How many years have you been an MRA member?

(
Less than 2 years     (2 – 5 years    ( 6 – 10 years
(11 – 15  years      ( Over 15 years

21. What is your primary job title or function? 

	(
Owner/Partner

(
President

· Vice President (VP), Senior VP, Exec. VP

· General Manager of Department or Facility

· Project Director, Manager, Supervisor
	(
Field Director, Manager, Supervisor

(
Analyst

(
Moderator/Qualitative Consultant

(
Account Service Manager or Sales

(
Other (specify): _______________________




22. What is your membership business category? (ANSWER ONLY ONE CATEGORY)

(
1-0
Data Collection

(
1-2
Data Collection & Data Processing

(
1-3
Independent Field Management

(
2-0
Research (Design and Analysis)

(
2-1
Full Service Research

(
2-2
Research Consultant

(
4-0
Focus Group Moderator

(
4-1
Focus Group Moderator/Facility

(
5-1
Coding

(
5-2
Tabulation

(
5-3
Data Processing only

(
5-4
Sampling

(
5-5
Software developer/supplier

(
3-X
End user/Research buyer

(
6-0
Other (specify):  ______________________________

(
Don’t know

Thank you so much for your participation. Your input will aid MRA in continuing to be a leader in the profession and providing its members and customers with what they want and need.

Please return this survey to:

_____________________________________

DEADLINE: ___________


Membership Related Samples/Letters/Forms

[image: image12.jpg]MRA MEMBERSHIP APPLICATION FORM

IO
o A Division of MRA
Marketing Research Association Join the IMRO Online Division Today!

INSTRUCTIONS:

Please follow these 5 easy steps: Steps and detailed instructions are also labeled on the appropriate pages and inserts.

Step 1: Review the “Value Added Membership Reference Page (Insert I)" to gain an understanding of MRA's membership structure. Then select your
desired membership level in the Membership Options Grid below.

Step 2: After you have selected your membership level, complete all members' information in the Applicant Information section. Make additional
copies of pages if necessary.

Step 3: Select each member’s Primary Chapter (each member must be assigned a Primary Chapter) and any additional Chapters included in your
Core Benefits.

Step 4: If your selected membership is Level A through F: Enter the total amount due in the Membership Options Grid below, ensure all members
sign our Code of Research Standards page (Insert Il), and fax/mail all pages, except the Value Added Membership Reference Page (Insert I), to MRA
(fax : 860-682-1010).

If your selected membership is Level G or H: You may add additional National memberships to your membership. If that is the case, enter in

the amount of additional National memberships that you are purchasing to the Membership Options Grid on this page. Compute the total of your
application, ensure all members sign our Code of Research Standards page (Insert 1), and fax/mail all pages, except the Value Added Membership
Reference Page (Insert 1), to MRA (fax : 860-682-1010).

Step 5: Once MRA receives your application and payment, an MRA Membership Specialist will contact you to select the Additional Benefit(s) included
in your membership.

MEMBERSHIP OPTIONS GRID

ber o embe ded
evel/Type il 4 Due Subtotal

Student 1 $55.00
Educator 1 $75.00
Government 1 $200.00

Level A 1 $275.00

Level B 2 $650.00

Level C 3 $925.00

Level D 5 $1,550.00

Level E 7 $2,200.00

Level F 9 $2,800.00

Level G 12 $3,600.00

Level H 36 $11,625.00

Additional Chapter Memberships N/A $40.00

Additional Memberships (Available at Levels G and H only) N/A $225.00

Additional IMRO Online Division Memberships N/A $40.00

INOTE: Companies can have only one membership. TOTAL AMOUNT DUE
O Check # (make checks payable in U.S. dollars to MRA)
O Credit Card # Exp. Date
0O MasterCard O VISA O American Express

Signature.

Marketing Research Association + 110 National Drive + 2nd Floor « Glastonbury, CT + 06033 - Tel: 860-682-1000 « Fax: 860-682-1010 + www.mra-net.org
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Step 2: Applicant(s) Information:

Remember to view Insert | (Step ) before proceeding. Complete all members’ information. Make additional copies of pages if
necessary.

Fill in your selected membership Level: ___. This level includes ___ members. Complete information for each
member below:

[ Primary Member (The primary contact of the membership that receives renewal invoices and calls.)

O Mr. O Ms.
(First) (Middle) (Last)
Title Company
Address City State/Province
Zip Country Tel - Ext.
Fax - Email
Website (URL) Metro Area | prefer to be contacted by: [0 phone DO email O fax
Business Category Code Job Category Code(s) (refer to Insert Ill for Codes)
[ | do not wish to receive any fax communications from MRA 3 | do not wish to receive any email communications from MRA
O Mr. OMs.
(First) (Middle) (Last)
Title, Company
Address City State/Province
Zip Country Tel - Ext.
Fax = Email
Website (URL) Metro Area | prefer to be contacted by: [0 phone O email O fax
Business Category Code Job Category Code(s) (refer to Insert lll for Codes)
3 | do not wish to receive any fax communications from MRA 0 | do not wish to receive any email communications from MRA
O Mr. O Ms.
(First) (Middle) (Last)
Title, Company
Address City State/Province
Zip Country Tel = Ext.
Fax - Email
Website (URL) Metro Area | prefer to be contacted by: [ phone [ email 0O fax
Business Category Code Job Category Code(s) (refer to Insert lll for Codes)
0 | do not wish to receive any fax communications from MRA O | do not wish to receive any email communications from MRA

Marketing Research Association « 110 National Drive + 2nd Floor « Glastonbury, CT « 06033 - Tel: 860-682-1000 + Fax: 860-682-1010 *+ www.mra-net.org
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Step 2: (Cont’d)

O Mr. O Ms.
(First) (Middle) (Last)
Title Company
Address City State/Province
Zip Country Tel - Ext.
Fax - Email
Website (URL) Metro Area | prefer to be contacted by: [ phone [ email 0O fax
Business Category Code Job Category Code(s) (refer to Insert lll for Codes)
[ | do not wish to receive any fax communications from MRA 0O | do not wish to receive any email communications from MRA
O Mr. O Ms.
(First) (Middle) (Last)
Title Company
Address City State/Province
Zip Country Tel - Ext.
Fax - Email
Website (URL) Metro Area | prefer to be contacted by: [0 phone O email 0O fax
Business Category Code Job Category Code(s) (refer to Insert lIl for Codes)
O | do not wish to receive any fax communications from MRA O | do not wish to receive any email communications from MRA
O Mr. O Ms.
(First) (Middle) (Last)
Title, Company
Address City State/Province
Zip Country Tel - Ext.
Fax - Email
Website (URL) Metro Area | prefer to be contacted by: [ phone [ email 0O fax
Business Category Code Job Category Code(s) (refer to Insert lll for Codes)
0 | do not wish to receive any fax communications from MRA 0 | do not wish to receive any email communications from MRA

Marketing Research Association

Marketing Research Association * 110 National Drive * 2nd Floor + Glastonbury, CT + 06033 - Tel: 860-682-1000 « Fax: 860-682-1010 + www.mra-net.org
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Step 2: (Cont’d)

O Mr. O Ms.
(First) (Middle) (Last)
Title Company
Address ) City State/Province
Zip Country Tel - Ext.
Fax - Email
Website (URL) Metro Area | prefer to be contacted by: [0 phone [ email 0O fax
Business Category Code Job Category Code(s) (refer to Insert lll for Codes)
0O | do not wish to receive any fax communications from MRA 0 | do not wish to receive any email communications from MRA
O Mr. O Ms.
(First) (Middle) (Last)
Title, Company
Address City State/Province
Zip Country Tel - Ext.
Fax = Email
Website (URL) Metro Area | prefer to be contacted by: [ phone [ email 0O fax
Business Category Code Job Category Code(s) (refer to Insert lll for Codes)
O | do not wish to receive any fax communications from MRA 0 | do not wish to receive any email communications from MRA
0O Mr. O Ms.
(First) (Middle) (Last)
Title Company
Address City State/Province
Zip Country Tel - Ext.
Fax - Email
Website (URL) Metro Area | prefer to be contacted by: [0 phone DO email O fax
Business Category Code Job Category Code(s) (refer to Insert Il for Codes)
0O | do not wish to receive any fax communications from MRA 0 | do not wish to receive any email communications from MRA

Marketing Research Association

Marketing Research Association + 110 National Drive « 2nd Floor * Glastonbury, CT » 06033 -+ Tel: 860-682-1000 * Fax: 860-682-1010 *+ www.mra-net.org



[image: image16.jpg]MRA MEMBERSHIP APPLICATION FORM

Step 3: Chapter Selections

Fill in your selected Membership Level: . This Level includes members, and Chapter memberships
within your Core Benefits. (Refer to Insert | if you are unsure.)

Each member must be assigned one Primary Chapter memberships (included with membership). Please select each
member’s Primary Chapter by inserting a “P" in desired Chapter box in the appropriate member’s row in the grid below.

If your membership level’s Core Benefits includes more Chapters than members, select the additional Chapters by inserting
an “A” in desired Chapter box(es) in the appropriate member(s’) row.

Member Name (Insert Names) ATL | CHI | FLA | GLK | GNY | MDA | MIN | NWE | NCA | PHL | SCA | SWT

Chapter Code Key
ATL: | Atlanta/Southeast (AL, AR, GA, LA, MS, NC, SC, TN) NCA: | N. Calif./Pac. NW (AK, ID, MT, No.CA, OP, WA, WY, No. NV,
CHI: | Chicago (IL, KS, MO, NEW, So. WI) AB, BC, SK, NT)
FLA: | Florida (FL, PR) NWE: | New England (ME, MA, NH, RI, VT, PQ, LB, NS, PE, NF)
GLK: | Great Lakes (IN, MI, KY, OH, PA, WV, MB, ON) PHL: | Philadelphia (DE, E. PA, So. NJ)
GNY: | Greater New York (CT, No. NJ, NY) SCA: | So. California (HI, So. CA)
MDA: | Mid-Atlantic (DC, MD, VA) SWT: | Southwest (AZ, CO, So. NV, NM, OK, TX, UT)
MIN: | Minn./Upper Midwest (MN, No, WI, IA, ND, SD)

Step 4: Finalize and Sign Code of Research Standards

If your selected membership is Level A through F: Enter the total amount due in the Membership Options Grid on the
front page, ensure all members sign our Code of Research Standards page (Insert 1), and fax/mail all pages, except the
Value Added Membership Reference Page (Insert I), to MRA (fax : 860-682-1010).

If your selected membership is Level G or H: You may add additional National memberships to your membership. If
that is the case, enter the amount of additional National memberships you are purchasing to the Membership Options
Grid on the front page. Compute the total of your application, ensure all members sign our Code of Research Standards
page (Insert Il), and fax/mail all pages, except the Value Added Membership Reference Page (Insert ), to MRA (fax :
860-682-1010).

Step 5: Additional Benefit Choices

Once we receive your application, an MRA Membership Specialist will contact you to select your additional benefits that
are included with your membership.

Marketing Research Association + 110 National Drive + 2nd Floor + Glastonbury, CT « 06033 - Tel: 860-682-1000 + Fax: 860-682-1010 *+ www.mra-net.org
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Insert I: MRA'’s Value-Added Membership Reference Page: The Details

The Basic:

Each Membership Level includes Core Benefits (detailed in Grid One). All levels, with the exception of Student and Educator, include a certain amount of choices
of Additional Benefits with the membership — there is no additional cost (additional benefits are detailed in Grid Two).

Grid One: The Levels and Core Benefit:
v= core benefit available at this level

%’:"::e’r':f Alari ‘ Core Benefit Member | Members Only | 5% discount on | 10% discount
LevelType omPers NGt Chapter okl Website selected ‘ on selected
Membership P! Memberships” P 9 Access products+ products+
Student N/A i 4 4 WA
Educator 1 1 € v N/A
Government 1 1 v . ~ NA
Level A* 1 1 * N/A
Level B 2 2 v v ) B NA
Level C 3 3 v v NA TNA 1
Level D 5 7 v v v NA
Level E 7 10 v v v N/A
Level F 9 13 v v 4 N/A
Level G** 12 T 4 [ —|NA v
Level H** 36 50 v S A 1) [

Notes: Chapter-Only memberships are not available.

Companies can have only one membership.

The Connector (MRA's membership roster) is also included with membership.
A Every member within the membership is assigned a Primary Chapter. Some levels include extra Chapter memberships within the Core Benefits that can be assigned to members within the membership.
*Level Ais a non-transferable membership. The membership stays with the individual.
**Additional memberships are available at Levels G and H only for $225 each. Additional Members receive all Core Benefits, however the company will not receive more choices for additional benefits.
4 Selected products include: Conference registrations, Sponsorships, Exhibitor Contracts and On-the-Road Workshaps. More products will be added as they are introduced in 2007

Grid Two: The Additional Benefits:
The more members included in your membership, the more Additional Benefits you can choose.

v =additional benefit available at this level
Members must choose all of their additional benefits upon renewal.

Choices are final. Also, once choice(s) of Chapter and/or IMRO membership(s) are applied to a member, it cannot be transferred to another member.
Refunds cannot be granted for additional benefits unused by the end of the renewed membership period.

Level/ Number of

Froe Email |

Amount of iti $100 off OneFree | One Free | Free MRA discount
U oy |Blue | Addiional | MRO | Seo | Dl | e | uerre | Do |t
Included in NI} ool hapter | Division | gook Link from | Seminar' | Demand page or
Membership [[ESCY I Membership | membership | Online | Member's Education larger
membership | Copy' Listing” | Blue Book Offering® color ad
Listing® contract
for Alert!”
Student Choose 0 WA NA N/A
Educator Choose 0 | NA NIA NA T [nA [NA /A IEZ NIA NIA
|
- - — - = —1
[ Choose1 | 7 [~ v WA N/A v v N/A
| -
Level A* Choose 1 ¥ K G NA NA 4 v v NA
Lovel B Choose2 | 7 K v CAE E o 7 7 7 NA
Level C Choose3 | ¥ S v ¥ v 4 |4 NA
Level D Choose3 |7 Max2 |7 v 7 v 7 7 7 T NA
|
Level E Choose3 |7 Maxz |7 7 G 7 7 7 7 —T A
Level F Choosed | v Max.2 |7 - 7 v 7 7 7 Max. 1
Level G** Choose5 | ¥ Max. B g K v " v T max
Level H* Choose 15 | ¥ Max.10 |7 7 v v v v B T Maxa
|

More information on the Additional Benefits can be found at our website, www.mra-net.org.

Members renewing between December 2006 and 7/31/07 that choose this option will receive the 2007 edition of the Blue Book beginning in February 2007. Members renewing afer 7/31/07 will receive a
copy of the 2008 edition beginning in February 2008.
# For new online listings only. Cannot be used for listings already purchased for 2007 or as a deduction from 2008 print listing order
* Can be used for current and new online listing purchases. Can be used if member currently has a listing online and did not purchase a website or email hotlink when Blue Book listing order was nitially
placed. Cannot be used to obtain a refund if member already purchased a website or email hotiink for 2007
*For a current list of scheduled Web Seminars, visit this link: http://www.mra-net.org/edevents/indCal.cfm
Web Seminars are scheduled throughout the year, visit our website frequently for updates. If member chooses this benefit they must register for a Web Seminar before the renewed membership period
expires
£ This benefit will be available: in early 2007. If member chooses this benefit now, they must order an On-Demand education item before the renewed membership period expires
© Publications members can select: Recruiting and Facility Management Qualltative Handbook; Communication Responsibilties During the Data Collection Process; Field Auditor Recommended Practices:
Incidence Guidelines; Welcome to the World of Marketing and Opinion Research (video; includes Glossary of Terms)
7 10% savings totals for 1-year color Alert! Contracts % page or more: save $1320 for Full Page; save $726 for Half Page; save $2160 for Postcard (Back Cover, Intro Page, Center Spread and Inside
Cover contracts already taken for 2007)

The Cost: Includes Core and Additional Benefits

Number of Members
Included in Membership

Level/Type
Student
Educator
Government §200.00
Level A* $275.00

Level B '$650.00
Level C 3 $925.00
Level D §1.550.00
Level E

Level F

Level G**

Level H*

Please allow 5-10 business days to process renewal Revised 1/4/07




[image: image18.jpg]MRA MEMBERSHIP APPLICATION FORM

INSERT I
CODE OF RESEARCH STANDARDS

Board Approval March 13, 2003
Member Ratification May 12, 2003

All MRA members must sign and adhere to MRA's Code of Research Standards. The standards are enforced, and
complaints of alleged unethical behavior may be filed against an MRA member who is suspected to have violated the
Code.

The official MRA document: Code of Research Standards has been provided to you in a PDF downloadable format from
the MRA Web site at http://www.mra-net.org/pdf/expanded_code.pdf. If you prefer the complete 47-page version of the
Code to be sent to you via e-mail or mail, please call MRA Headquarters to request a copy.

After you have read the full version of the Code, please read the Endorsement Agreement below, as a member of the
Marketing Research Association, sign it and fax back (or mail) this Endorsement Agreement with your Membership
Application to MRA Headquarters at 860-682-1010.

Endorsement Agreement
By signing here | indicate that | have read, understand and agree to follow the principles of honesty,
professionalism, fairness and confidentiality that are outlined in MRA’s Code of Research Standards. | further
understand that not conforming to this Code may result in termination of my membership in the Marketing
Research Association.

Company Phone

Signature Print Name
Signature Print Name
Signature Print Name
Signature Print Name
Signature Print Name
Signature Print Name
Signature Print Name

MEMBERSHIP INFORMATION (REQUIRED)

How did you hear about MRA?
0O MRA Member 0 MRA Chapter Function 0 MRA National Conference [0 MRA Website
[0 MRA Publications [0 MRA Membership Mailing [0 MRA Ad/Ind. Publications O Other

Which Features of Membership most influenced you to join MRA?

O Networking O Conferences/Education [0 Magazine Subscription O Blue Book
1 Memb. Directory [0 Website O Chapter Involvement O MRA Ad/Industry Publications
O Industry Status O Other

Marketing Research Association + 110 National Drive + 2nd Floor » Glastonbury, CT = 06033 - Tel: 860-682-1000 + Fax: 860-682-1010 + www.mra-net.org
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INSERT Il

Business and Job Category Codes

From the list below, please select ONE Business Category Code (definitions are included at the end of this document for your
reference) and all Job Category Codes within your business category that apply to you. Once you have chosen your codes,
insert them on the appropriate spaces (in Step 2) on the membership application.

The Business Category Codes are the letters and the Job Category Codes are the numbers.
Your selected Business Category Code will appear in The Connector - MRA's membership roster, as well as in our member
database. The Job Category Code(s) you select will only appear in our member database, NOT The Connector.

Business Category Codes (letters)/Job Category Codes (numbers):

A. End User
1. Director of Marketing Research
2. Sr. Operations
3. Analyst
4. Consultant
5. Internal MRD: Project
6. Internal MRD: Field
7. Internal MRD: Analyst
8. Internal MRD: Statistician
9. Internal MRD: Other
10. Other

B. Research Provider/Supplier

. Field

. Project

. Client Service

. CEO/COO/Owner

. Data Services (Coding, Tabulation, Data Entry, In-house programming, etc.)
. Marketing

. Statistician

. Operations

. Sales//Business Development

10. Database Manager

11. External Sample Source Manager (Phone, Online, all others)
12. Consultant

13. Internal Data Collection: Phone Center

14. Internal Data Collection: Online

15. Internal Data Collection: Qualitative

16. Other

OCONOOO A WN =

C. Data Collection: Qualitative

. Focus Facility Owner/CEO

. Focus Facility Manager

. In-house moderator

. Qualitative Research Consultant
. Other Focus Facility Staff

. Ethnographer/Anthropologist
. Sales/Business Development
. Marketing

. Recruiter/Pre-recruiter

10. Database Manager

11. Field Management

12. Consultant

13. Other

O©CoONOOOAWN =
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Data Collection: Quantitative D. Related Services (Cont'd.)
14. Mall Facility Owner/CEO 4. Sample provider
15. Mall Facility Manager 5. Software Provider
16. Mall Facility Supervisor/Project Director 6. Technology Services
17. Phone Facility Owner/CEO 7. Coding
18. Phone Facility Manager 8. Tabulation
19. Phone Facility Supervisor/Project Director 9. Data Entry
20. Online Facility Owner/CEO 10. Programmer/Spec Writer
21. Online Facility Manager 11. Consultant
22. Online Facility Supervisor 12. Other
23. Database Manager 13. CEO/COO/Owner
24. Interviewer
25. Recruiter/Pre-recruiter E. Consultant
26. Programmer/Spec Writer 1. End User
27. Field Management 2. Research Provider/Supplier
28. Consultant 3. Data Collection — Qualitative
29. Other 4. Data Collection — Quantitative
30. Sales/Business Development 5. Related Services
D. Related Services F. Other
1. Transcriptionist G. Student
2. Technographer H. Retired

3. Videographer

Business Category Code Definitions:
End User: The initial buyer and ultimate user of research.

Research Provider/Supplier: A company hired by a manufacturer or service provider to design and manage the
implementation of a research project, as well as to analyze and interpret the data. The full service company may collect
the data itself or hire a data collection company for this phase of a project. This would include internal suppliers.

Data Collection: The gathering of information quantitatively or qualitatively (figures, words or observationally) that
describes some situation from which conclusions can be drawn.

Quantitative: The person, enterprise or agency that provides interviewing services for clients and receives payment
for data collection services delivered. The service is responsible for hiring and training interviewers, executing a client’s
job exactly as specified and editing and validating each interviewer’s completed assignment. Services can operate with
interviewers who work exclusively for them or with interviewers who work with them and other services in the area. Also
known as a “field service,” “interviewing service” or “data collection agency.”

Qualitative: The person, enterprise or agency that provides qualitative research services for clients and receives
payment for the services delivered. The service may include qualitative research consulting and all activities thereof,
focus group moderating and all activities thereof, ethnographic/anthropologic research, ownership of or employment by
a focus facility.

Related Services: A company or agency that provides services that enhance primary marketing research. This
would include, but is not limited to, data processing, field management, sampling companies, software companies,
transcription services, technology service providers, etc.

Consultant: A professional, individual or organization that provides expert advice with recommendations as the basis
for making a decision. Generally, a consultant's services are engaged for a fixed period of time at an agreed-upon rate
of payment

Marketing Research Association + 110 National Drive +2nd Floor « Glastonbury, CT + 06033 - Tel: 860-682-1000 « Fax: 860-682-1010 + www.mra-net.org






Member Change Form
This is my current information, please update National’s records:

Name ________________________________________________________________________________________

Member Number (if available) ______________________________________________________________

Company Name _____________________________________________________________________________

Mailing Address _____________________________________________________________________________

Phone Number _________________________________Fax #_______________________________________

E-Mail Address ______________________________________________________________________________

Do you want e-mail contact? ________________________________________________________________

Additional Information:

_______________________________________________________________________________________________

_______________________________________________________________________________________________

Fax To/Or E-Mail:  Membership Specialist, Fax: (860) 682-1010, membership @mra-net.org

Sample Letter:  To a Prospective Member

______________Chapter of MRA

Marketing Research Association

Dear Prospective Member,

I am taking this opportunity to introduce the  __________[Chapter] of the Marketing Research Association.

Our National membership has over 2,500 people involved in the opinion and marketing research profession. The opportunities for networking and attending Chapter educational conferences are many. Your membership in our Chapter will keep you in touch with the National Association events as well as the dramatic changes in the profession.

We cordially invite you to access this incredible network of professionals in your business area. Your involvement in our Chapter could give you the chance to meet other business leaders who share your same interests.

Make the commitment to become actively involved with the ____________ Chapter of MRA. It is the finest, continuing investment available to you and your company that pays countless dividends.

Cordially,

__________________

Name

Membership Chairperson 

Sample Letter:  Non-Member Inquiries Regarding Membership(s) 

Dear __________:

Thank you for your request for information about the [name of Chapter]) of MRA. [Name of person who referred the recipient’s name to you] indicated you would like to receive some materials regarding membership.

Things are moving quickly with our Chapter. [President’s name] and others are working on creating the Nominating Committee to begin the search for 20__ Officers. Requests for nominations will be soon! The Program Committee is currently planning the expected agenda for 20__. Our first event of 20__ was a [event] with a guest speaker from [name of company], telling us [summarize speaker’s message in one sentence]. I hope you were able to attend! Our upcoming event is [name of event] on [date]. Let me know if you haven’t received an invitation. 

Please feel free to contact me if you have any questions about membership. I can be reached [normal hours of availability] at [phone number, with area code]. I would be delighted to speak with you further about MRA membership.

Since we are a Chapter of National MRA, it is necessary for someone in your company to be a member of the National MRA. It can be a corporate membership or an individual membership. As long as one person has joined the National MRA, anyone from your company is able to join the local [name of Chapter]. I have enclosed the National application brochure. Your MRA membership automatically includes a Chapter membership, however, it would be helpful if you could fax the single page application to me at [fax number].
Thanks again for your interest, and don’t hesitate to call me!

 Sincerely,

[Membership Committee Member’s name]

[name of]
Membership Committee

Sample Letter:  Welcoming a New Member


Dear ________________:

Thank you for joining our [name of Chapter]  of the MRA. We are [number of members] strong and still growing.

Things are moving quickly with the Chapter. Right now we have [number] exciting events/activities in progress. [Describe the activities or events in the most appealing way you can.]

As one of the Membership Committee members, please feel free to contact me if you have any questions about referring new members. I can be reached [normal hours of availability] at [phone number, with area code]. I would be delighted to send out information, call or email anyone you think might be interested in membership.

Thank you and congratulations on becoming a Chapter member! We encourage you to participate in [name a specific event] and look forward to seeing you at the 20__ events.

Sincerely,

[Membership Committee Member’s name]

[name of )]

Membership Committee

Sample Letter:  Welcoming Letter To a New Member with an Emphasis on Volunteering

Dear ______________:

Thank you for joining our [name of Chapter] of MRA. We are [number of members] strong and still growing.

Things are moving quickly with the Chapter. Right now we have [number] exciting events/activities in progress. [Describe the activities or events in the most appealing way you can.]

As one of the Membership Committee members, please feel free to contact me if you have any questions about referring new members. I can be reached [normal hours of availability] at [phone number, with area code]. I would be delighted to send out information, call or email anyone you think might be interested in membership.

VOLUNTEERING is a great way to become more involved in Chapter activities. It allows you to build your network in the industry, enhance your strengths and/or to learn new skills. There are several Committees to choose from. Please call me for more details.

Thank you and congratulations on becoming a Chapter member! We encourage you to participate in [name a specific event], submit information for the NEWSLETTER, and we look forward to seeing you at the other 20__ events.

Sincerely,

[Membership Committee Member’s name]

[name of )]

Membership Committee

	Chapter Committee Interest Card
Name: _____________________________

Company: ________________________________________________

Phone: _______________ E-mail: ____________________________________

Committees of interest: 

· Event Planning

· Membership

· Professional Development

· Marketing

· Newsletter

· Legislation Issues

· Respondent Cooperation Issues

· Privacy Issues




STATEMENT OF INTEREST

“WORKGROUP PARTICIPATION”

Directions: Please check your skill and interest areas.  If you are undecided about a particular interest area at this time, let us know and we will call you to discuss the opportunities available. You may fax this form to MRA at 860-682-1000. MRA will be in contact with you soon!

	SKILL AREAS  - check as many as apply
	INTEREST AREAS - check as many as apply

	 FORMCHECKBOX 
 “Big Picture” Thinker

 FORMCHECKBOX 
 Business Resources

 FORMCHECKBOX 
 Creative Thinking

 FORMCHECKBOX 
 Data Analysis and Reporting

 FORMCHECKBOX 
 Developing Evaluation Strategies

 FORMCHECKBOX 
 Developing Rapport/”People Person”

 FORMCHECKBOX 
 Editing

 FORMCHECKBOX 
 Enforcing Policies and Procedures

 FORMCHECKBOX 
 Entrepreneurial

 FORMCHECKBOX 
 Facilitating Group Discussions

 FORMCHECKBOX 
 Fiscal Management

 FORMCHECKBOX 
 Handling Details/Logistics

 FORMCHECKBOX 
 Idea Generation

 FORMCHECKBOX 
 International Business

 FORMCHECKBOX 
 Internet Information Gathering

 FORMCHECKBOX 
 Motivating Others

 FORMCHECKBOX 
 Problem Solving

 FORMCHECKBOX 
 Prioritizing and Delegating

 FORMCHECKBOX 
 Program Evaluation

 FORMCHECKBOX 
 Public Relations

 FORMCHECKBOX 
 Public Speaking

 FORMCHECKBOX 
 Organizing/Scheduling

 FORMCHECKBOX 
 Questionnaire Design

 FORMCHECKBOX 
 Recruiting Other Volunteers

 FORMCHECKBOX 
 Research Design & Methodologies

 FORMCHECKBOX 
 Sales
 FORMCHECKBOX 
 Setting and Meeting Deadlines

 FORMCHECKBOX 
 Supervising and Directing Others

 FORMCHECKBOX 
 Teaching/Coaching/Mentoring

 FORMCHECKBOX 
 Technology

 FORMCHECKBOX 
 Wide Industry Contacts

 FORMCHECKBOX 
  Writing

	 FORMCHECKBOX 
 PUBLIC AND PROFESSION WORK GROUP

 FORMCHECKBOX 
 MRA Image

 FORMCHECKBOX 
 Public Relations

 FORMCHECKBOX 
 Partnerships

 FORMCHECKBOX 
 Respondent Cooperation

 FORMCHECKBOX 
 Industry Identifier

 FORMCHECKBOX 
 Government Relations

 FORMCHECKBOX 
 EDUCATION WORK GROUP

 FORMCHECKBOX 
 Curriculum Development

 FORMCHECKBOX 
 Online/Technology

 FORMCHECKBOX 
 Qualitative

 FORMCHECKBOX 
 Quantitative

 FORMCHECKBOX 
 Other ______________

 FORMCHECKBOX 
 Curriculum Review/Relevancy

 FORMCHECKBOX 
 Curriculum Distribution

 FORMCHECKBOX 
 Publication Development

 FORMCHECKBOX 
 CEU Panel

 FORMCHECKBOX 
CERTIFICATION WORK GROUP

 FORMCHECKBOX 
 Certification Criteria

 FORMCHECKBOX 
 Arbitration Panel

 FORMCHECKBOX 
 Standards Review Panel

 FORMCHECKBOX 
 Exam Development

 FORMCHECKBOX 
 Education/Provider Evaluation

 FORMCHECKBOX 
 CEU Awards Panel

 FORMCHECKBOX 
 Application Review

 FORMCHECKBOX 
 BUSINESS SERVICES WORK GROUP

Business Marketing Venues:

 FORMCHECKBOX 
 Advertising

 FORMCHECKBOX 
 Sponsorship

 FORMCHECKBOX 
 Buy & Sell Business and Services

Business Management Information:

 FORMCHECKBOX 
 Human Resources 

 FORMCHECKBOX 
 Training

 FORMCHECKBOX 
 Evaluations/Salary Surveys

 FORMCHECKBOX 
 Succession Planning

 FORMCHECKBOX 
 Financial (ex. Slow Pay-No Pay)
Business Enhancement programs:

 FORMCHECKBOX 
 Affinity programs

 FORMCHECKBOX 
 Credit card

 FORMCHECKBOX 
 Insurance

 FORMCHECKBOX 
 Telecommunications

 FORMCHECKBOX 
 MEMBERSHIP & CHAPTER WORK GROUP

 FORMCHECKBOX 
 Retention

 FORMCHECKBOX 
 Recruitment

 FORMCHECKBOX 
 New Member Ambassadors

 FORMCHECKBOX 
 Chapter Relations/Education

 FORMCHECKBOX 
 Networking

 FORMCHECKBOX 
 Member Recognition

 FORMCHECKBOX 
 Membership Program Development

 FORMCHECKBOX 
 Leadership Training




Date: ______________
How do we contact you?

	Name


	Company



	Address


	City, State, Zip

	Phone/Fax


	Email (required)


Please tell us about your special interests and/or volunteer goals:
	

	

	

	


Please tell us how much time you have available. Most meetings are held via conference call.

 FORMCHECKBOX 
 Task Force –These projects are fast moving with quicker turn around time. You may be called upon to attend weekly or bi-monthly meetings for a few months to complete a short- term project. 

 FORMCHECKBOX 
 Committee – These projects typically last 6 months – 1 year.  Meetings may take place monthly or more often to accomplish a set goal. 

 FORMCHECKBOX 
 Work Group –  These projects continue 1 year or more. If a member of the core Work Group, your commitment would be for at least 1 year with monthly meetings scheduled.

 FORMCHECKBOX 
 Not sure at this time; call me to discuss a particular project.

THANK YOU!

PRC Form

[image: image21.jpg]Contact Hour/CEU
Education Provider Approval Form

This form is intended for use by Organizations wishing to have education programming reviewed to determine the
PRC contact hour or CEU valuation. The Certification department will award credit on an hour-for-hour basis for all
time spent in an educational session. We do not include registration periods, meals or breaks. In order to review the
program, please be sure to include all materials requested for the event*. We look forward to reviewing your
program for Certification credit. Due to the volume of inquiries, please allow 4 to 6 weeks processing time. Please,
use one form per program. Determinations will be communicated via email.

Title of Session:
Content of Session*:

After the session/activity, the learner will be able to*:




[image: image22.jpg]*For hours to be considered for approval all materials (speaker bio, content of session,
lessons learned) must be included.

The Certification Department will review completed forms and make a determination based on
program content, speaker credibility and PRC job category value. Organizations will be notified
via email with the credit hour and job category topic identified. Once approved, Organizations

may use the ‘Approved for PRC Credit’ phrase along with the PRC logo in all marketing pieces.
Allow 4 to 6 weeks for the approval process.





Advertising Request Forms

Chapter Advertising Request Form

Place your orders now for inclusion in Alert!
January 2007 to December 2007

	Contact:


	Company Name:


	Phone:

	Fax:

	E-mail:



	2007 Issue of Alert!
	Check Month(s)
	Due Date
	Size
	Chapter that ad will apply to

	January
	
	December 1, 2006
	Full Page
	

	February
	
	January 1, 2007
	Full Page
	

	March
	
	February 1, 2007
	Full Page
	

	April
	
	March 1, 2007
	Full Page
	

	May
	
	April 1, 2007
	Full Page
	

	June
	
	May 1, 2007
	Full Page
	

	July
	
	June 1, 2007
	Full Page
	

	August
	
	July 1, 2007
	Full Page
	

	September
	
	August 1, 2007
	Full Page
	

	October
	
	September 1, 2007
	Full Page
	

	November
	
	October 1, 2007
	Full Page
	

	December
	
	November 1, 2007
	Full Page
	


· Advertisements are offered on a first-come first-served basis and are based on availability at the discretion of the Editor.
· Complete ASAP and Return to Kara Ledger at MRA Headquarters.

· Fax: 860-682-1010 or email: kara.ledger@mra-net.org or Mail: MRA Headquarters, 110 National Drive, 2nd Floor Glastonbury CT 06033

Please refer to the Chapter Advertising Policy for further information (policy located at this link: www.mra-net.org/pdf/chap_ad_policy.pdf).
Chapter Advertising Request Form

Place your orders now for inclusion in Alert!
January 2008 to December 2008

	Contact:


	Company Name:


	Phone:

	Fax:

	E-mail:



	2008 Issue of Alert!
	Check Month(s)
	Due Date
	Size
	Chapter that ad will apply to

	January
	
	December 1, 2007
	Full Page
	

	February
	
	January 1, 2008
	Full Page
	

	March
	
	February 1, 2008
	Full Page
	

	April
	
	March 1, 2008
	Full Page
	

	May
	
	April 1, 2008
	Full Page
	

	June
	
	May 1, 2008
	Full Page
	

	July
	
	June 1, 2008
	Full Page
	

	August
	
	July 1, 2008
	Full Page
	

	September
	
	August 1, 2008
	Full Page
	

	October
	
	September 1, 2008
	Full Page
	

	November
	
	October 1, 2008
	Full Page
	

	December
	
	November 1, 2008
	Full Page
	


· Advertisements are offered on a first-come first-served basis and are based on availability at the discretion of the Editor.
· Complete ASAP and Return to Kara Ledger at MRA Headquarters.

· Fax: 860-682-1010 or email: kara.ledger@mra-net.org or Mail: MRA Headquarters, 110 National Drive, 2nd Floor Glastonbury CT 06033

Please refer to the Chapter Advertising Policy for further information (policy located at this link: www.mra-net.org/pdf/chap_ad_policy.pdf).
CHAPTER SERVICE AWARD NOMINATION FORM





BEST EDUCATIONAL OFFERING BY A CHAPTER - NOMINATION FORM








