MARKETING RESEARCH ASSOCIATION
First Outlook Conference & Expo
November 2 – 4, 2010 Orlando, Florida

CALL FOR PRESENTATIONS
Walt Disney World Swan and Dolphin Hotel
Orlando, Florida
November 2-4, 2010
Submission Deadline: May 21, 2010
You are invited to share your marketing research expertise and knowledge. 
MRA is the ONE Association that serves and protects the entire profession.

Take advantage of this unique opportunity to present your ideas and share your successes with other marketing research professionals.

E-mail: Jennifer.Cattel@MRA-NET.ORG
Questions? Call 860-682-1000
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MRA’s First Outlook Conference & Expo 2010
The MRA Program Committee invites you to submit presentation material for MRA’s First Outlook Conference 2010 which is scheduled for November 2-4 in Orlando, Florida. This conference draws national and international marketing research professionals from all areas of our industry – research buyers and corporate researchers, full service design and consulting firms and data collection agencies that work in qualitative and quantitative methods. 
The 2010 MRA First Outlook Conference provides the strongest forum for information exchange, inspiration, solutions and networking.  The purpose of the conference is to highlight the latest developments and future trends in the industry.  We want you to be part of the event that brings the profession together.   

Registration Requirements

There is no fee to submit a proposal, however; selected presenters are expected to pay their own travel costs, hotel accommodations, and the Conference registration fee at a discounted rate. (The discounted options include either a one day free Conference registration or a full Conference registration at a discounted rate). Please explain this policy to all individuals you invite to share your program.  

Content Requirements
The sessions are meant to be interactive and proposals for presentations that support provocative debate are encouraged. Presentations must emphasize one or more of the following:

· Enhance technical expertise in specific methodologies or analytic techniques

· Focus on future trends in marketing research design, analysis or implementation 

· Provide innovative methods for delivering actionable insight 

· Share techniques to improve communication and  build leadership skills

· Use technology to provide creative solutions 

All presentation ideas must be unique and not presented in another venue (conference or webinar) before being presented at the MRA First Outlook Conference 2010.  Sessions should include case study results or relevant examples, be energetic, engaging, and encourage audience participation. 
Applicable topics include (but are not limited to):
· Emerging technological advances that have been used to identify issues and solve problems or provide an opportunity for improvement in marketing products and services

· Innovative tools and techniques that provide positive changes in thinking, products or processes for how we design and analyze research, engage customers, collect data and report findings

· Out-of-the box thinking for measuring and analyzing brand health, marketing effectiveness, brand development or market potential
· Inventive approaches from outside our industry that will expand the thinking of the group, foster interaction and provocative debate

Presenters are strictly prohibited from “selling from the platform.”  Presentations will have an educational goal and will not include any promotional or marketing material. It is important to remember the focus of all presentations is to be education, not business generation. 
The Program Committee expects to receive more proposals than there are opportunities to present, so proposals will be chosen based on the quality of the submission, the relevance of the presentation to the program theme and the credibility of the content and presenter(s).  Proposals that include research buyers or corporate researchers as the sole presenter or member of the presentation team will be given priority.

Submission Agreement

MRA First Outlook Conference 2010

Join the profession for non-stop networking and cutting edge education at the beautiful Disney Swan and Dolphin Hotel. 
Please fill out this document completely and submit it electronically via email in Microsoft Word format to Jennifer.Cattel@MRA-NET.ORG. Once submitted, your presentation materials will be forwarded to MRA’s Program Committee for consideration. MRA will notify you of acceptance. Once accepted you will work closely with the MRA Director of Professional Development and Program Committee to make sure that all requirements are met for the presentation and event logistics. 
Guidelines for Speakers
We know that the success of MRA Conferences is largely due to the interest and willingness of presenters like you to be part of this process. We are pleased that you are submitting a proposal for consideration. Because our conferences have continued to grow in size, we have found it necessary to develop guidelines for presenters to ensure that attendees will receive maximum benefit.  For your attention, these guidelines follow:

1. In order for your proposal to be considered for inclusion in the First Outlook Conference program, it must include:
· Presentation title

· 500-1000 word session description; including an explicit statement of how the session will address the macro issues, including challenges and/or strategic implications, affecting the Marketing Research industry.
· An outline of the presentation

· Biography for each presenter- 100 word max
· Completed proposal form
· Signed submission agreement
· Presenter contact information

2. Speakers will be notified by August 2, 2010 as to whether their presentation will be included in the Conference program. Acceptance of your proposal assumes that the presentation has not been, and will not be, presented prior to the MRA Conference for which it has been accepted. Presenters must guarantee that their presentation has not/will not be presented before the date of the Conference.

3. Acceptance of a proposal is based on the contents and the presenters named at the time of submission. Any changes to content or speakers must be conveyed to the Program Committee in advance. The Committee reserves the right to reassess suitability.

4. Each presenter must register for the Conference and pay applicable Conference fees and travel expenses.
5. A signed letter of agreement for services is required before a speaker is listed on an official program.

5. All PowerPoint presentations must use the MRA template and be submitted to MRA for approval by October 1, 2010. Due to copyright laws, content must be written in your own words and with your own illustrations.

6. With the exception of paid “Commercial Presentations” by invited conference exhibitors, the distribution and sale of promotional materials and touting of commercial ventures which may personally or financially benefit the speaker is not permitted within the context of a presentation.

7. The sale of copyrighted materials (i.e. those items held in copyright by anyone other than the seller) is prohibited. This includes written material, audio and video tapes, and music.

As a presenter I have read and understand my responsibilities as outlined in these guidelines and I will abide by these in my presentation.

Speaker 1 Signature: ____________________________________

Date: ______________________

As a presenter I have read and understand my responsibilities as outlined in these guidelines and I will abide by these in my presentation.

Speaker 2 Signature: ____________________________________

Date: ______________________

As a presenter I have read and understand my responsibilities as outlined in these guidelines and I will abide by these in my presentation.

Speaker 3 Signature: ____________________________________

Date: ______________________

Presentation Proposal for the
MRA First Outlook Conference 2010
Deadline:  Monday, May 21, 2010
Program sessions are scheduled throughout the Conference from Tuesday, November 2 through Thursday, November 4.  Please do not submit a proposal unless you are prepared to make a presentation and will be able to appear during these conference days.  Preferred presentation dates/times cannot be honored.  
1. Presentation Title: (Please note- if chosen, this will be the title used for marketing) 

_____________________________________________________________________

2. Description: 500-1000 words. (Please attach separate Word document specifically illustrating the presentation. The Program Committee is looking for as much information as possible about your presentation in order to make a critical decision on which education content to include.)

3. An outline of your presentation. (Please provide in separate Word document.)

4. Biography of all presenters. (Please provide in separate document. 100 word maximum for each bio.)

5. Intended audience demographics:   

6. What audience experience level is appropriate? (Choose one: Beginner, Experienced, or Advanced)

  

7. What is the nature of the presentation? (Lecture, Panel discussion, Workshop)

   

8. Proposed Session Length (Avg. Session = 75 min):   

9. Has this presentation been given before? If so, when has it been presented and where? 

  

  

10. Have you previously presented at an MRA Conference?

No             Yes              Date of last presentation:    

11. This proposal was prepared by (Name, Company Name and Title):
  

12. Daytime Phone:   

13. E-mail:      

Speaker Contact Information:

Name of Speaker:   

Company:     

Title:  

City/State/Zip:   

Daytime Phone:   

E-mail:   

MRA Member: Yes No

Name of Speaker:   

Company:     

Title:  

City/State/Zip:   

Daytime Phone:   

E-mail:   

MRA Member: Yes No

Name of Speaker:   

Company:     

Title:  

City/State/Zip:   

Daytime Phone:   

E-mail:   

MRA Member: Yes No



















